ABEREAEAM(REITs) 3 HA BEXE S8
EH9 HEMN HE

HiAE - Hgat - AN

SAUGEL AL - B - 2ES

A Study on the Factors Influencing Individual
Investors’ Trust in Real Estate Investment Trusts(REITs)

Bae, Jae Myun - Choi, Myoung Gyu - Shin, Min Cheol
Lecturer Ph.D.; Professor; Assistant Professor, Hansung University

Abstract: Real estate products appear to be a classical example of
high-involvement products to most consumers, which indicates that individual
consumers go through a complex decision-making process when they purchase or
invest in real estate products. Accordingly, in order to be able to increase the
exchange of real estate products, it is essential to quantitatively understand the
antecedent factors affecting the decision-making process.

The REITs is a system of ”“investment conduit” which gives its investment
returns back to the individual investors who invest in the REITs. many real estate
specialists have pointed out that the transparency of and the trust in the real estate
companies including the REITs should be secured before the introduction of real
estate investment trusts(REITSs) to the Korean real estate market tums out to be
successful. In this context, it seems really essential to understand the role of trust
in affecting the real estate investment decision and the role of antecedent variables
affecting the trust. Unfortunately, there has been no such research on the subject
in the context of real estate services in Korea. In this respect, the purpose of this
paper is to quantitatively explain the relationships between the trust of individual
investors in REITs and other antecedent variables leading to trust.

From the perspective of marketing management of REITs companies and based
upon the findings of previous studies on the relationships between trust and various
marketing communications, trust and transaction specific assets were selected as
first and second antecedent variables. As for data collection methods, scenario
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planning technidue and survey questionnaires were used. Collected data were
analyzed via SPSS Windows 10. : .

The major findings of this study are as follows. First, integrated marketing
communication was found to be positively related to individual investors’ trust and
investment intention. Second, transaction specific assets were found to be positively
related to investors’ trust. Third, investors’ tfust is found to be positively
associated with investment intention.

Based on the findings of this study, the following managerial implications are
drawn. First, it is important to accumulate transaction specific assets in terms of
physical, financial and human asset specificity, which is likely to lead to higher

levels of investors’ trust Second, REITs companies should better understand

integrated marketing communication and be able to implement it effectively.

Fao: A, THH wAR AFUANY, ANE/RAN
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FAHozE MY AYLALZ Ganesan
(1934)& A3t FFA0) o PAAE A
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= ARUAINL Fle ERo|x NI F
e o Y& AFYAe|HeR olfnu 3
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TEAo] B, HA Aoy, g g Aolza
stk 259 vHA" ARUAeld EopdAe
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